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Campaign objective

v
The objective for the 125ml pilot campaign was to: " w@ YL /
increase awareness of the smaller wine measure B X & -
amongst consumers in licensed premises in the : ,,? S ;@&\
East Dunbartonshire Council (EDC) area. "5 g\éf“\v &7
The pilot campaign was designed to: F 9 %‘*
A test whether this could be achieved ¢ 2 &
A whether the pilot approach was effective gﬁ/ r%ﬁ,/ 7
A assess whether the approach could be rolled out to ,C;’?j £ =
other parts of Scotland g % (22
ggg ﬁ,( * -~
This report, prepared by Spreng Thomson and Story, f’/ ”\:“‘0 o f
highlights the effectiveness of the EDC pilot campaign ', < /\ H,\J
which took place between November 2015 and July y 4
2016. @:\ e
§ N
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125ml pilot campaign process

Stage 1 Trade launch November 2015

A Anhigh level media call took place at local restaurant and bar, Garvie & Co, in Milngavie. All partners were represented (EDC, Scottish
Government, SAIP, and the trade)

Stage 2 Consumer campaign preparations April 2016

A Artwork developed for the consumer campaign

A Targeted local PR, social media strategies were developed

A A media partnership was negotiated with Johnston Press regional titles: Milngavie and Bearsden Herald and Kirkintilloch Herald
A Asurvey was undertaken to establish the level of consumer awareness of wine measures prior to consumer campaign launch

Stage 3 Consumer launch June 2016

A Promotional and POS materials were delivered to licensed premises by EDC Licensing Advisors
A Premises promoted 125ml by displaying the campaign coaster and posting on their social media channels
A Media partnership and social media campaign supported the drive to improve consumer awareness

Stage 4 Impact research and future look July 2016

Consumers were surveyed once again to measure the impact the campaign has had on awareness of wine measures
Partnership de-brief session captured the positive performance and learnings of the pilot

125ml wine pilot press release developed

Recommendations for future roll-out

125ml pilot campaign Impact Report developed

To T o T Do

© Spreng Thomson 2016 4



The 125ml wine pilot campaign partnership

( Th
Scoettish Alcohol Industry new, lighter-touch ways of collaborating on measures to reduce alcohol
Partnership o0 ¢ tich harm, such as the 125ml wine campaign.

Government

",1 A Scottish Government, with Scottish Alcohol Industry Partnership, aim to find

East Dunbartonshire Council was the first Local Authority in Scotland to
volunteer to lead the 125ml wine pilot

o

East
Dunbartonshire
Council

A Spreng Thomson, devised and delivered PR, social media and
‘StOr 9 communications strategy
SPRENG A Story developed the creative positioning and a subsequent online and
THOMSON  thebestselingagency offline creative campaign, including tactical placements in premises, and
engaging social media activity.

JOHNSTON PRESS A Johnston Press local titles in the area supported the consumer campaign
with a weekly editorial

© Spreng Thomson 2016 5
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125ml wine pilot project partners. L-R East Dunbartonshire Council Leader Rhondda Geekie pictured with EDC Licensing Advisors
and proprietors of restaurant, Garvie & Co, Milngavie.

Image: Mike Wilkinson © Spreng Thomson 2016



Overall, the 125ml wine pilot campaign proved a successful way to improve both trade and consumer

awareness of the smaller wine measure. It also attracted significant interest from the media
(broadcast, print and social). Some campaign highlights are featured in the tables below.

o o o To o  To

100% of the eligible licensed premises in East
Dunbartonshire participated

70% improvement in consumer awareness of the measure*
50,000 promotional campaign coasters delivered to
participating venues

200 consumers surveyed

initial feedback indicates overall increase in sales of 125ml.
pilot led to a number of spin-off promotions in the trade
including: 125ml wine spritzers and organic wine
promotions with some restaurants including the 125ml
measure as part of their set meal / lunch offers

* pre-campaign 11% had seen the 125ml measure, 52% had seen it post-campaign

T> T T T T T To T I

16 online articles

11 print articles

BBC Reporting Scotland feature

BBC Good Morning Scotland feature and bulletins
BBC John Beattie Show interview

earned media reach of 1,589,771 for print alone
172 tweets sent by 140 contributors.

515,454 total earned social media reach
broadcast media reached potential audience of

4 million across Scotland

© Spreng Thomson 2016



What the campaign partners think

AThe Scottish Government was del
campaign, which has been successful in making people aware
smaller wine glasses are available. Clearly it is important people
have the ability to choose a smaller measure if they wish and by
offering the 125ml measure, businesses are giving their
customers more choice and the opportunity to drink responsibly.

AThis initiative Iis a good exam
between local partners and w o u | Hamedbeen possible without
the joint input of East Dunbartonshire Council, participating pubs
and restaurants and alcohol ind

Aileen Campbell MSP, Minister for Public Health and Sport

e

© Spreng Thomson 2016 8



i O behalf of the Scottish Alcohol Industry Partnership, | can say that we “We were delighted to be part of this campaign,

are absolutely thrilled with the results and outcomes of the East supporting licensees in raising awareness of glass sizes
Dunbartonshire 125ml wine campaign pilot. Our objectives at the outset and customer choice. The results are really encouraging,
clearly showing that the campaign has had a positive
impact on consumers.”

East Dunbartonshire Council Leader, Rhondda Geekie

were to encourage local pubs, bars, restaurants and hotels to offer the
125ml serve and then to raise awareness of this smaller measure with the
general wine buying public. With the fantastic support from the trade and
our colleagues at the Local Council we have over achievedonb ot h. 0

Mark Baird, Scottish Alcohol Industry Partnership

“This project demonstrates the best of partnership working to deliver a very successful campaign.”

Douglas Meikle, Head of Alcohol Policy, The Scotch Whisky Association

© Spreng Thomson 2016



Recommendations for future roll-out

Based on the success of the pilot campaign, the partners believe
there is merit in rolling the campaign out to other local areas such
as Edinburghci ty centr e o rEnd:forexxampew 6 s

The following recommendations are based on the views
expressed in the campaign debrief discussion and incorporate
Story and Spr deargngsfioro tmespdohcarapaign.

© Spreng Thomson 2016 10



A

|ldentify and meet with a senior member of the local council
early on, to sell the benefits of the campaign

Meet with local licensing advisors at the new location. EDC
Licensing Advisor, Neil Miller, has kindly offered to act as an
ambassador for the pilot area to assist in its presentation to
other licensing advisors at regional meetings if required

Work in cooperation with advisors to identify eligible target
premises to ensure campaign is as focused as possible.

It is noted that licensing advisors may not have this
information to hand. Spreng Thomson and Story can divide
this piece of research

Communication is required from the advisors to the trade
early on, to make venues aware of the campaign

Run the consumer campaign immediately after the trade
campaign finishes, capitalising on awareness and the
cooperation of licensees

T

= =48 A4 4 =

=

Spreng Thomson and Story will tag-team engagement with
venues initially, attending Pub Watch meetings if possible
Storyds merchandi si ng t-@@mtons
the campaign live date

Incentivise involvement for venues. The venue with the
most 125ml selfies could win a table at the SLTA Awards,
for example

Posters with social media competition details, laminate
versions for restaurants

Shelf wobbler
Si mpl e
Staff badge
Replicate the high-quality coasters used in East
Dunbartonshire but without #ED125ml

More GIFs / shareable tweet cards

door / Wi ndow st

© Spreng Thomson 2016
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Commercial impact NEW

1 Venues that have an EPQOS that logs glass measures
can potentially share the commercial impact of the 125ml
pre and post campaign. CGA could gather this data.

1 Capture any additional qualitative feedback from venues
e.g. a campaign spin-off such as 125ml spritzer
promotion

Consumer awareness impact

1 Outsource a street team to conduct pre and post
campaign consumer awareness surveys. Spreng
Thomson can coordinate this with the appointed
agency.

T

Future locations will be more content-driven rather than news-
driven

Refine the approach to suit the local media landscape

Create a targeted VIP blogger outreach event to engage
proactively with lifestyle and food influencers

Develop relationships with the wider hospitality industry and
capitalise on existing success with trade and broadcast media
Work collaboratively with Story to generate content that

complements the creative artwork

Social media is an important part of the campaign in order to
drive engagement of the millennial and younger target
audience of consumers

It is agreed that a competition is essential to incentivise
consumer s 0 eavithghe gaepargm t

Open the competition to more platforms (Facebook, Twitter
and Instagram),also include optional email entry

Ensure 125ml.org is up to date

© Spreng Thomson 2016



Media and social media impact

© Spreng Thomson 2016 13



#@ Good Morning

Trade launch media impact Scotland

A

In November 2015, Spreng Thomson developed a successful high-level
media launch engaging national broadcast media including BBC Reporting

Scotland on 25 November, BBC Radio Scotland and BBC Online, with a .?ﬁ:;:ﬁ'&
potential reach of up to 4m listeners / viewers. trade

DAILY £ EXPRESS

drinks business | THECONVERSATION

Coverage was largely factual with some discursive pieces focusing on
measures and wider health benefits

Twitter was buzzing with activity. A key word search revealed a reach of
350,546 accounts and a volume of 100 tweets from 99 contributors V¥ Scot Gov Health 2 Follow e e

Good press & media cov erage todav of 125ml wine measure initiative
Ministerial launch in @EDCouncil area

. @MWattMSP launched new campaign to

Total earned media circulation for print media alone was 1,236,111 promote smaller 125ml wine measures in
East Dunbartonshire today.

6 4 EhlEd B

© Spreng Thomson 2016 14
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L-R: Minister for Health, Maureen Watt MSP, Chief Executive of the SLTA, Paul Waterson, with EDC Council Leader, Rhondda Geekie.

Image: Mike Wilkinson © Spreng Thomson 2016



Source: BBC News online (UK) Source: BBC News online (Scotland)
Click here to access the full article Click here to access the full article
Not disclosed Not disclosed
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Wine drinkers urged to drop glass size

) 25 November

2015 | Glasgow & West Scotiand B 03

Wine drinkers in East Dunbartonshire are being offered their drinks in smaller 125mi glasses

Smaller 125ml wine measures
for East Dunbartonshire

A new scheme to help wine drinkers cut down on their alcohol consumption is

being introduced in East Dunbartonshire. 3 hours sgo
More than 100 licensed premises have volunteered to serve customers smaller A new scheme to help wine drinkers reduce their alcohol
glasses consumption is being introduced in East Dunbartonshire.

Previously, if you ordered a glass of wine you would most likely be offered itin a i v . )

175ml or a 250ml glass. More than 100 licensed premises have offer customers their drinks
) s lF ‘ in smaller 125ml glasses.

But now, East Dunbartonshire customers will be offered wine in a 125ml glass in

a bid to promote sensible drinking. Read
ead more

Wine drinkers urged to drop glass size


http://www.bbc.co.uk/news/uk-scotland-glasgow-west-34915774
http://www.bbc.co.uk/news/uk-scotland-34920348

Source: Kirkintilloch Herald
Click here to access the full article
8,010

Kirkintilloch

Herald

East Dunbartonshire first to trial
new scheme to help wine

drinkers drop a glass size

10:16 Wednesday 25 November 2015

Licensed premises in East Dunbartonshire are to be the
firstin Scotland to trial a new scheme to help wine
drinkers cut down on alcohol consumption.

More than 100 premises have volunteered to serve
customers smaller glasses.

Before, if you ordered a glass of wine you would most
likely be offered it in a 175ml or a 250ml glass.

But now, customers locally will be offered wine in a 125ml glass in a bid to
promote sensible drinking.

Source: Milngavie & Bearsden Herald
Click here to access the full article
3,842

s HERALD
East Dunbartonshire first to trial

new scheme to help wine
drinkers drop a glass size

10:16 Wednesday 25 November 2015

Licensed premises in East Dunbartonshire are to be the
firstin Scotland to trial a new scheme to help wine
drinkers cut down on alcohol consumption.

More than 100 premises have volunteered to serve
customers smaller glasses.

Before, if you ordered a glass of wine you would most
likely be offered itin a 175ml or a 250ml glass.

But now, customers locally will be offered wine in a 125ml glass in a bid to
promote sensible drinking.

17


http://www.kirkintilloch-herald.co.uk/news/local-headlines/east-dunbartonshire-first-to-trial-new-scheme-to-help-wine-drinkers-drop-a-glass-size-1-3957971
http://www.milngavieherald.co.uk/news/local-headlines/east-dunbartonshire-first-to-trial-new-scheme-to-help-wine-drinkers-drop-a-glass-size-1-3957971

®2@ (Good Morning

Scotland

Source: BBC Radio Scotland
Date/time: Wednesday 25 November
Circulation: 4 million +

A Additional hourly bulletins

Wine drinkers urged to drop glass size

ESTIMATED REACH EXPOSURE
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& drinkers urged

4 Wine drinkers urged to drop glass size ifLt/1 XduQFx

drinks business

WINE DRINKERS OFFERED SMALL GLASSES IN TRIAL

25th November, 2015 by Neal Baker

Wine drinkers in Scotland will now be offered small 125ml glasses of wine in pubs as part of a scheme by health authorities to
“bring mare choice” to pub-goers.

The tral is taking place in East Dunbartonshire, where more than 100 pubs have

volunteered to offer 125ml glasses of wine along with the typical 175ml or 250ml glass.

It is being backed by the Scottish Govemment Alcohol Industry Partnership, a collection of
drinks producers and govemment departments that seeks to lessen the ill-effects of alcohol P

abuse. -

The SGAIP is behind the 125ml Wine Campaign, which is encouraging all on-trade outlets

in Scotland to offer 125ml measures of wine as the nom.

A study last year found that one in seven pubs in the UK don't serve the small 125ml
measure at all. This breaks trading laws by forcing customers to upgrade to larger portions

at a higher profit margin, the study commissioned by insurers Direct Line said.

*Our study amongst non-chain pubs across the UK found that 15% would not serve

customers a 125ml glass of wine and of those that said they would, 29% admitted this 2ven pubs in M@ UK dan1ofer smal meas

according %0 a study from 2014 (Photo: Wikl)

measure was not listed anywhere on the menu,” it said.

The report also found that one in ten bars offer the “large™ 250ml wine measure as the standard size.

Comection: 25/11/2015: It was previously repornted that the 100 pubs taking part in the scheme volunteered to only serve 125mi measures. This has

w

been comected to show that they will stilf offer iarger giasses.

18



http://www.thedrinksbusiness.com/2015/11/wine-drinkers-offered-small-glasses-in-trial/
http://www.thedrinksbusiness.com/2015/11/wine-drinkers-offered-small-glasses-in-trial/

Source: BBC, Reporting Scotland
Date/time: Wednesday 25 November 6:30pm

PAUL WATERSON
Scottish Licensed Trade Association

bbc.co.uk/scotlandnews

RHONDDA GEEKIE
Leader, East Dunbartonshire Council

19



Source: The Herald

Date: Thursday 26 November
Circulation: 34,379

Monthly Unique Users: 1,980,351
(Source: JICREG as of 01/04/2015)

20



Source: | Independent

Date: Thursday 26 November
Circulation: 274,639 (Print), 3,009
(Digital).

Source: ABC

21



Source: Daily Express
Date: Thursday 26 November
Circulation: 411,225

Monthly Unique Users: 7,911,368
(Source: Publisher June 2015)

22



Source: The Times
Date: Thursday 26 November
Circulation: 488,947

23



Source: Harpers.co.uk

Date: Thursday 26 November
Click here to read the full article Pectingthe nevwsagenda otk wine S opci rade
5,868

arpers.couk

SNP backs small wine measures to
tackle Scotland's alcohol problem

Wine drinkers in Scotland will be offered small measures as part
of a new pilot scheme to reduce alcohol consumption, launched
yesterday.

Customers who ask for a glass of wine in participating pubs,
restaurants and hotels will be offered the additional choice of a
125ml serve, alongside the usual 175ml and 250ml measures.

The pilot scheme will initially run in some 100 licensed premises in
East Dunbartonshire, which includes a number of prosperous
Glasgow suburbs.

It has been set up by the Scottish Government Alcohol Industry
Partnership, which hopes to extend the initiative if it proves
successiul.

laureen Watt., Scotland’s public health minister, welcomed the
scheme as a simple and effective way to promote responsible
drinking.


http://www.harpers.co.uk/news/snp-backs-small-wine-measures-to-tackle-scotlands-alcohol-problem/528307.article

Source: theconversation.com
Date: 30 November

Click here to read the full article
Reach: not provided

Scotland, is launching a simple initiative to encourage people to drink less. One hundred

Is it time to cut down? East Dunbartonshire, a local authority just north of Glasgow in I HE ' D NV EHSA I ION

licensed premises have agreed to ensure that they offer wine in small 125ml glasses e
alongside their medium (175ml) and large (250ml) measures, taking us back to the days

when this quantity was the standard measure that was on sale.

Why wine raises tricky problems for tackling
Will it work? The UK, and Scotland in particular, is certainly much keener on wine than it excess drlnklng

used to be. We drink 19% more of it per adult than in England and Wales, having more than
doubled our consumption between 1994 and 2014 (it's up by about a third south of the
border, having dropped a little in the past six years). Wine accounts for 31% of Scottish
alcohol purchases, and we consume over four-fifths of it at home, meaning that the

guantities we pour are very much under our own control

This is obviously a problem for any initiative focused on the pub trade. The participating
licensed premises could help stretch the benefits of the scheme by offering a translation of

what a unit of alcohol means in the home setting, but it’s far [rom straightforward.

Unit confusion

The UK advice is that we should restrict our daily drinking to two to three units of alcohol
for women and three to four units for men, but there is plenty of evidence to show that the
public are confused by what exactly a “unit” means in relation to wine. In the 2013 Scottish

Social Attitudes survey, for example, only hall of adults correctly identified the number of

units in a glass of wine, while only one in five knew the correct number in a bottle. Only

around 40% of men and women could correctly recall the recommended daily consumption Sicomina Sesucias

lirnits for their gender.


http://theconversation.com/why-wine-raises-tricky-problems-for-tackling-excess-drinking-51430

Source: SLTN

Date: 15 December 2015

Click here to read the full article
15,072

scottish
licensed

SLTN IN FEATURED, NE

More than 100 licensed premises across East Dunbartonshire will be the first in Scotland to trial an important new
consumer campaign.

New research conducted by YouGov reveals that 70% of adults dont know how much wine is in a small, medium or
large glass — with nearly half of customers surveyed opting for a large glass which can contain over three units of
aicohol.

The 100 plus bars, restaurants and hotels will extend the range of options for consumers by offering customers a
wider choice when they are ordering a glass of wine. Now bars and restaurants will be offering wine in smaller 125 ml
measures. 26


http://sltn.co.uk/2015/12/15/100-licensees-lead-the-way-on-consumer-choice/

Consumer campaign

© Spreng Thomson 2016 27



Source: Kirkintilloch Herald Week 1 (print and online)

Date: 15 June 2016

Circulation: 32,726

FEATURE

When a little less can mean

East Dunbartonshire is first to bring in pilot project introducting smaller 125ml wine glasses in pubs.

IN DEPTH

BY JULIAN HEARNE
Reportar
julian hearne@jpress.co.uk

There are few things nicer
thanaglassofwine aftera
long day atwork-especially in
this lovelywarm weather.

But if' you are planning topop
out for your favourite tipple
in a pub, restaurant or cafe
in East Dunbartonshire you
might be interested to know
that a new month-long pilot
project is now offering cus-
tomers the choice to opt for a
smaller glass size.

It'sall partofan innovative
initiativethat hasseen the au-
thority try and persuade peo-
ple to choose a smaller 125ml
size,instead of theusual175ml
and 250mlsizes. Theinitiative
is being backed by the Kirkin-
tilloch Herald whichisthe me-

dia sponsor.

The pilot is the first of its
kind anywhere in Scotland
and is being spearheaded by
the council’slicensees unit.

Thishasmanaged to bring
on board go licensed prem-
ised throughout theauthority
whichwillthenaim atoffering
customers across the region
more consumer choice.

The trial will run from to-
day (Wednesday) and the ini-
tial reception from publicans
and restaurateurs has been
positive.

Many say that anything
that increases choice for cus-
tomersis to be welcomed.

And this appears to be
backed up by a new survey
which focused on consum-
er awareness and attitudes
among winedrinkers.

It revealed that 71 per cent
of those interviewed in East
Dunbartonshire would sup-
port the introduction of the
smaller winemeasure.

And a further 46 per cent

ofthose interviewed acknowl-
edged thattheydothinkabout
theamountofwineintheglass
when buying adrink.

The survey by Spreng
Thomson consultancy, was
conducted on behalf of the
Scottish Government, the
Scottish Alcohol Industry
Partnership and licensing

vey findings are reassuring.
We aredelighted to hear that
71 per cent of people support
the introduction of the 125ml
in premises.

“People are more con-
scious of making healthy life-
style choices and that might
include ordering a smaller
glass of wine now and again.”

advisorsat East ., The Herald
Dunbartonshire I'm pl‘Olld to SUP-  wentoutontothe
Council who portthiscampaign streets of Kirkin-
work directly andthatmylocalar— tillochtospeakto
with licensees X = locals about the
across the au- _eaBta_kmgth‘_h_ad initiative.
thority. Insetting a positive James
This latest in- (n(ampleforother Travers, (62)
itiative builds on areasinScotland’ from Kirkintill-

ajoint campaign
launchedin thearealast year.
Before the pilot scheme was
rolled out a total of 100 peo-
ple were interviewed across
East Dunbartonshire in May
togauge opinion.

Mark Currie, general
manager of the newly refur-
bished Boclair House Hotel
in Bearsden, said: “The sur-

och admitted he
ismore ofa spirits man than
wine.

He said: “I have friends
whodrinkwinesoitwill affect
themmore than me. I think it
is a good idea, but I just hope
they charge theright prices
for the smaller sizes.

“Prices can be manipulat-
ed and this would be wrong.

If you go out to enjoy yourself
you don'twant to pay more for
less.”

One of the unintended
consequence of this said Mr
Travers wasthatitwould “en-
courage more people to sitin
anddrink wine at home”.

And backing has come
from Miss Stirlingshire, Oliv-
ia McPike,whoworksat Mari-
anain Kirkintilloch.

Shesaid: “I'mproud tosup-
port this campaign and that
mylocalareaistaking thelead
in setting a positive example
for other areas in Scotland
that mightwant to support of-
fering the 125ml wine meas-
ure too.

“It'simportanttolook after
yourselfand your health, and
a campaign like this makes
it easier for people to think
about how much they're ac-
tually drinking by p}'oviding
more choice.”

Paul Lorraine, manager
of The Lion and Star pub in
Kirkintilloch, added: “I think

this isa fantastic idea and we
will price itaccordingly.

“Itisalsoagreat way oftry-
ing anew wine. Some people
may be put off trying a new
wine, but smaller glasses
makes this easier.

“We are fully behind this
and can’t see any issues.

“It gives people more
choice which can only be a
good thing.

“Wealready have the coast-
ers and stickers to put in the
windows to advertiseit.”

The council said that busi-
nesses were being encour-
aged to support thevoluntary
125ml campaign by pricing
smaller glasses accordingly
onmenuswhere possible.

Other establishmentstak-
ingpartinthepilotschemein-
clude: La Vita, Bishopbriggs;
Burnbrae pub, Bearsden,
Smiths Hotel, Kirkintill-
och; The Torrance Inn; Cy-
an, Milngavie; The Station,
Bearsden; Eagle Lodge and
Garvie & Co., Milngavie.

Spreng Thomson 2016 28


http://www.kirkintilloch-herald.co.uk/news/local-headlines/increasing-choice-smaller-wine-glasses-launched-across-east-dunbartonshire-1-4156329

Source: Kirkintilloch Herald Week 1 (print and online)

Date: 15 June 2016

you have a lot more choice...
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Raising a glass to the new scheme are representatives from cafesand restaurantsacross East Dunbartonshire.

¥
¥

Tackling the alcohol problem

This latest initiative is a pilot
for acampaign launched last
year by the Scottish Govern-
ment Alcohol Industry Part-
nership (SGAIP) - acollection of
drinks’ producers and govern-
ment departmentsthat seeksto
lessen the ill-effects of alcohol
abuse.

To thisend the SGAIP aims to
promote responsible drinking
and reduce alcohol related
harm and make it easier for
consumers to drink respon-
sibly.

A study lastyear found that
oneinseven pubsacrossthe

UK don'tserve the small 125ml
measure atall, forcing custom-
erstoupgradetolarger por-
tions at a higher profit margin
for the business.

The SGAIPwaslaunchedin Feb-
ruary 2007 to bring together all
sectors of the drinks industry,
including producers, onand off
trade retailer representatives
and licensee representatives
withthe Scottish Government.
The partnershipaimsto

deliver joint initiativesto tackle
alcohol related harmandit has
delivered anumber of initiatives
sinceitsinception, including
Alcohol Awareness Week, a
modelworkplace alcohol policy,
Alcohol Sponsorship Guidelines
and the Fife Alcohol Partnership
Programme.

The organisation hasalso
worked on supporting the Scot-
tish Government inits Drinka-
ware campaigns on responsible
drinking.

Speaking at the launch of

the smaller glasses initiative
at Garvie & Co in Milngavie.
Public Health Minister Mau-
reenWatt said: “The Scottish
Governmentis committed to
changing Scotland’s unhealthy
relationship with alcohol and
responsible drinking.
“Itisimportant that people
have the choice of a smaller
measure if they wish and by
offering the 125ml measure,
businesses are giving their
customers the opportunity to
drink responsibly.”

© Spreng Thomson 2016
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http://www.kirkintilloch-herald.co.uk/news/local-headlines/increasing-choice-smaller-wine-glasses-launched-across-east-dunbartonshire-1-4156329

Source: Kirkintilloch Herald Week 1 print

Date: 16 June 2016

-

TAKE A SELFIE AND WIN A

LUXURIOUS BREAK FOR TWO!

Smaller wine measures are available in East Dunbartonshire
this summer. You can now choose a 125ml glass atover 90
participating pubs, cafes and restaurants throughout the area.

As part of this campaign, we're offering you and a friend the chance to
relax and unwind in style at the brand new boutique Boclair House Hotel.

What you’ll win:

« A glass of champagne and chocolates on arrival

o A £100 voucher towards dinner at the restaurant

. Overnight stay fortwo , s
« Adelicious 5-star breakfast ' T ——,

For a chance to win, simply log on to Twitter and:
¢ Take a selfie at any participating venue with a 125ml coaster or poster
¢ Use the hashtag #ED125ml f
* Make sure to tag/mention the venue you're in!

Closing date Sunday 10 July

© Spreng Thomson 2016 30



Source: Kirkintilloch Herald Week 2 (print and online)
Date: 23 June 2016
Unique visitors: 44, 204

Kirkintilloch

Herald

12/07/16 | 8°Cto 16°CSunny spells ¥&» | Likeusgs Followusgy Place your Ad | Subsc 11:10 Thursday 23 June 2016

Local Headlines General News Nostalgia = Scottish Headlines = Showbiz = Health = Photo Sales Businesses are getting behind a pilot to introduce
smaller wine glasses across East Dunbartonshire.

Over 90 licensees are the first in Scotland to trial a

Raising a glass to the 125ml Wine  campsien offering 125mi messures alongsige the more
Cca mpa ign traditional 175ml and 250ml glasses.

3

Elaine Smith, proprietor at the Torrance inn, said: “We
introduced the 125ml before the campaign. it means you
stll have a great dining experience and cut back on the
amount you drink.

“We're not saying you need to drink to enjoy yourself. We got rid of the
single serve bottles and now our staff let our customers know that this
125ml glass is available.”

Mark Currie, of the Boclair House Hotel, added: "Since we opened in March
we've been offering our guests more choice with the 125ml wine measure
and theyre proving to be very popular.

“For an establishment like Boclair House Hotel, where it's all about
providing our guests with a first class experience, offering a range of
choices makes absolute sense, so we're fully behind the Scottish Alcohol
Industry Partnership campaign.”

Elaine Smith 2nd Mark Currie As part of the initiative there's a luxury stay at the Boclair House Hotel to

be won - buy this week's paper for all the details.
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More support for 125ml wine glass pilot scheme

Y DAvip HEPBURN
david. hepburn@jpress.co.uk
@Kirky_Herald

Apilotscheme to give con-
sumersmore choicewhenit
comestoorderingaglass of
wine haswona glamorous
new supporter.

East Dunbartonshirerecently
became the first area in Scot-
land to introduce the option
ofai2smlglasstothemajority
oflicenced premises-over 9o
pubs, clubs and restaurants -
withthe Milngavie& Bearsden
Herald Seriesacting as media
partner.

It hasseen establishments
like Boclair House Hotel, Bar
Florence, The Avenue, The
Torrance Inn, Douglas Park
Golf Club, The Burnbrae and
many more offer the smaller
sizealongside themore tradi-
tional17smland 250mlglass-
es.

A recent survey coordi-
nated by communications

consultancy Spreng Thom-
son revealed that, while 60
per cent had not heard about
the12smlwineglass, an over-
whelming majority of 71 per
cent of people surveyed sup-
ported theintroduction ofthe
smaller measure.

Now the reigning Miss
Stirlingshire Olivia McPike
who also currently works at
the popular Kirkintilloch res-
taurant Mariana, has got on
board.

She told the Herald:
“There’s a lot of bad press
about beauty pageants: not
eatingwell, not taking care of
yourself,unhealthy living.

“Miss Scotland is more
about confidence and health.

“You want tobearolemod-
el for younger girls and to set
apositiveexample,soI'm hap-
py to support the 125mlwine
glass campaign.”

Initial feedback on the
campaign has beenmassively
positive, both from licensees
and the general public, who
have highlighted weight loss

Beauty queenis a glass act

and positive changes to Scot-
tishdrinking cultureasbeing
two possible benefits of the
scheme.

Whilecustomersvisitven-
ues in person, they are now
also getting on social media,
posting selfies and comment-
ing on the campaign.

Billingtons Deliisanactive
supporter of the campaign
and has even started produc-
ing their own videos on Fa-
cebook and Twitter to help
promote the new measure to
their customers.

To mark the campaign in
East Dunbartonshire custom-
ersare being offered the op-
portunity to win a luxurious
break away for twoat thebou-
tique Boclair House Hotel, in-
cludingdinner and breakfast.

To enter, visit any par-
ticipating venue, take a
selfie using the campaign
coaster,name the venue and
tag #ED125ml.

Entries are accepted
through Facebook and Twit-
ter. Turn to page 14 formore.

. 2
Olivia McPike with David Cowan of Cyanand (below) some of the selfies.
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A pilot scheme to give consumers mare choice when it
comes toordering a glass of wine has won a glamorous
new supporter.

East Dunbartonshire recently became the first area in
Scotland to introduce the option of a 125ml glass to the
majority of licenced premises - aver 90 pubs, clubs and
restaurants - with the Kirkintilloch Herald Series acting as
media partner.

It has seen establishments like Boclair House Hotel, Bar Florence, The
Avenue, The Torrance Inn, Douglas Park Golf Club, The Burnbrae and marny
more offer the smaller size alongside the more traditional 175ml and
250mi glasses.

A recent survey coordinated by communications consultancy Spreng
Thomson revealed that, while &0 per cent had not heard about the 125mil
wine glass, an overwhelming majority of 71 per cent of people surveyed
supported the introduction of the smaller measure.

Mow the reigning Miss Stirlingshire Olivia McPike who also currently works
at the popular Kirkintilloch restaurant Mariana, has got on board.

She told the Herald: "There's a lot of bad press about beauty pageants: not
eating well, not taking care of yourself, unhealthy living.

“Miss Scotland is more about confidence and health.

“You want to be a role model for younger girls and to set a positive
example, so I'm happy to support the 125ml wine glass campaign.”

Initial feedback on the campaign has been massively positive, both from
icensees and the general public, who have highlighted weight loss and
positive changes to Scottish drinking culture as being two possible benefits
of the scheme.

While customers visit venues in person, they are now also getting on social
media, posting selfies and commenting on the campaign.

Billingtor's Deli is an active supporter of the campaign and has even
started producing their own videos on Facebook and Twitter to help
promote the new measure to their customers.

To mark the campaign in East Dunbartonshire customers are being offered
the opportunity towin a luxurious break away for two at the boutique
Boclair House Hotel, including dinner and breakfast.

To enter, visit any participating venue, take & selfie using the campaign
coaster, name the venue and tag #ED125mi.

Entries are accepted through Facebook and Twitter.
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Last call for smaller
wine glass scheme

BT DaanD HEDEURN
cemr Febum gpress.ca Lk

@HIry_Hersi

Lastweekendsawthe con-
ehusionof a ground-breaking
pilot to introduce asmaller
wine glass mtoScottish pubs
and restaurants.

EastDunbartonshire became
the first area toembrace the
new 125mlglass size - with
over go licenced establish-
ments adding them tothe
more common 175ml and
a5omlmeasires,

Organisers say that the
new 125mlwine glass option
15 already proving to be a hit
with consumers in the area
and the Kirkintilloch Herald
has been right behind the
campaign since it launched
in June

M eanwhile business own-
ers and managers have also
spoken ofthevaricusbenefits
they have experienced since
Joining up to thepriect.

Claire Smith, from the
Glazert Country Hotel near

Lennoxtown has seen an in-
creasad demand for smaller
glass sizes. Interviewad on
BRC Scotlands John Beattie
Show, she sald: “I took the
sales figures for one night as
anexample. [t turned out that
40 per cent of the glasses of
winewhich wesold wers ac-
tually in thesmallermeasurs.
Its perfect for the mid-week
and if you just want a small
glasswith dinner, or torelax
with friends.”

Alsotalking on the show,
Paul Waterson, ChlefExecu-
tive Scottish Licensad Trade
Assoclation, highlighted the
growing sophistication of
wine drinkers.

He =aid: “Let's talk about
the quality of wine and en-
joying wine in a smaller
measure. Some people will
perhaps order two differ-
ent wines at 125ml, instead
of agoml, to taste different
wines. Premises are trying
to offer more wines by the
glass and it’s very important
that bar staff share thiswith
customers.”

He added: “East Dunbar-

Semeof the licensees whotoo kpart in the campaign.

tonshire lcensing standards
officers have been excellent.
We're really happy with the
collaborative work that has
taken place.”

Although it officilally
closed on Sunday, July 10,
the campaign -a partnership
working initiative involving
the Scottish Government,
theScottishA leohol ndustry
Partnershipand Licensing
Advisorsat East Dunbarton-
shire Counell - will closely
monitor the consumer take

up and feedback about the
12cmlglass option.

The campalgn encour-
aged residentstoget involved
on social media by taking a
‘selfie’ in participating East
Dunbartonshire venues,
mentiming thevenue name
andusing the 4#EDnacml tag.

The winner, who will
be announced in the paper
next week, will win a hoxury
breakat Bearsden’s fantastlc
newvenuethe Boclalr House
Hotel.
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Scottish bartenders pledge to offer 125ml

glasses to help reduce “alcohol-related harm”
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Scottish bartenders pledge to offer 125ml glasses to help reduce “alcohol-
related harm”

Bartenders just out
offer smaller wine n

From tomorrow (Ju
campaign which en
and 230mi.

The campaign has
revealed that 71% «

Of those interviews

Paul Waterson, Ch
consumers expect
Dunbartonshire are
potential customers

On-trade premises
offering and to train

The survey was co
involving the Scottis
Council who work

This is the latest de
Mauresn VWatt.

14 Jun 2016 | By Jo Gilbeat

Harpers.couk

The Scottish Alcohol Industry Partnership launches a|125ml consumer choice
campaign

Bartenders just cutside Glasgow have become the first in Scotland to sign up to a campaign whic h enc ourages the on-trade to offer smaller wine
measures in a bid to ease the strain on the WHS and other public services.

From tomorrow (June 15), over 90 licensees in East Dunbartens hire will bec ome the first in Scotland to trial a new consumer campaign whic h
encourages bars and restaurants to offer a smaller 125ml wine measure alongside the more traditional 175mil and 250mi.

The campaign has been based on a new survey focusing on consumer awareness and attitudes among wine drinkers, which revealed that 71% of
those interviewed in East Dunbartonshire would support the intreduction of the smaller wine measure.

Of those interviewed, 45% ac knowledged that they consider the amount of wine in the glass when buying a drink.

Paul Waterson, Chief Executive of The Scottish Licensed Trade Association, said: *Its becoming increasingly clear that what consumers expect is
more cheice. The 125ml wine glass campaign is respeonding to that trend. The survey findings from East Dunbartonshire are reassuring for the 90-
plus licensed premizes that have pledged their support, with 71% of people — their potential customers - supporting the introduction of the 125ml.”

On-trade premises which have signed up to the voluntary ¢ ampaign have pledged to stock 125ml glasses as part of their wine offering and to train
staff to offer the smaller measure to customers.

The survey was ¢oordinated by communic ations consultancy Spreng Thomson on behalf of a partnership working initiative inwolving the Scottish
Government, the Scottish Alechel Industry Partnership and Licensing Adviscrs at East Dunbartens hire Counc il who work to engage with licensees
across the region.

This is the latest development in a joint c ampaign launc hed in the area last year with the support of Scottish health minister Maureen Watt.
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Trade campaign measures up

Licensees in East Dunbartonshire joined forces today (June 15) for the launch of a
campaign to introduce a smaller 125ml measure of wine alongside more traditional

175ml and 250ml sizes
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ED125m| campaign interview extracts

Paul Waterson: i Wevant to give customers the choice of smaller
measuresi f t hey want theméwedre respi
and hopefully that can help them
this thought in Scotland that the wine should fillt he gl ass an
trying to get away from that, esp
quality of the wine and enjoyingt he wi ne i n t he sma
know some people will perhaps order 2 different wines at 125, instead

of 250, to try and taste differen
More premises are trying to offer

i tds very important that our st af
customers, and thatdos what this I
reali se what theydre drinkinggeEhe

Dunbartonshire licensing standards officers have been excellent and
wedre really happy wi tthh ath ewectov & at
this. o

Claire ®eaoqdi:t & established with
have had conversations with customers as to whether they think 125ml

IS a good option and they did like the option. So | took the sales figures

for last night as an example and it turned out that 40% of the glasses of
wine which we sold were actually
forthemidweek éi f you just want a s mal
relaxwithyourf r i ends . 0O

Skip to: 43mins 10secs - 51mins 20 secs

http://bbc.in/1Uei5ct
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EAST DUNBARTONSHIRE LICENSEES TRIAL 125ML WINE MEASURES

JUNE 16TH, 2016

Nearly 100 licensees in East Dunbartonshire have put their support behind an initiative by the Scottish
Government, the Scottish Alcohol Industry Partnership and East Dunbartonshire Council to offer consumers a
smaller 125ml wine measure alongside the more traditional sizes of 175ml and 250mi.

Following a survey by the trio of organisations, it was discovered that 71% of those interviewed would support the
introduction of the smaller wine measure. The amount of wine they were consuming was a consideration by 46% of
those interviewed.

The promotional campaign will run throughout East Dunbartonshire from 13 June to 10 July encouraging people to
be aware that the smaller measure is on offer. Participating bars, restaurants and hotels will extend the range of
options for consumers, offering them a wider choice including the 125ml measure, when they are ordering a glass
of wine.
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